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(Translation purpose only)

According to the guidance Nor. Por. 2/2560 Guidance for the asset management company in order
to create and offer funds for sale by taking into account the interest of investors at most, Company is
required to corporate and management in order to achieve the 6 product governance objectives as
below.

Objective 1: Mutual funds are created by considering the target group of investors’ needs
and interest at most.

Objective 2: Company truly understands characteristics and risks of mutual funds.

Objective 3: Mutual funds are offered for sale to target group of investors by proper
channels.

Objective 4: Product distributors and sellers understand the significant characteristics and
risks of mutual fund and target group of investors.

Objective 5: Investors truly understand significant characteristics and risks of mutual funds
before making an investment decision.

Objective 6: The Company continuously monitors mutual funds and the operation of
intermediaries who are offering investment units. If any problems occur, appropriate action
will be taken.

The Company has measures in order to conduct business to achieve the goals according to
the 4 aspects of product governance, including:

Aspect 1. Organizing the corporate structure, roles of the Board of Directors and the
duties of Senior Management

Board of Directors and Senior Management of Company set a precedent and support the
business practice according to product governance principles by putting at the heart of the corporate
culture. That enhances business to grow sustainably, ensures the quality of mutual funds and
reduces the risk of mis-selling/mis-buying.

1.1 Duties and responsibilities of the Board of Directors

To establish the policy in order to ensure that employees and related parties can follow the principles
of Product Governance and monitoring of the Company's performance

1.2 Duties and responsibilities of President & CEO

Management and control of operations and business operations in accordance with the principles
and policies approved by the Board of Directors. Define tools, methods, and practices to ensure that
the Company's operations achieve such objectives.

1.3 Duties and responsibilities of the Working Committee on Product Governance
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- Define details about the design and offering of products to be appropriate according to
product governance principles, such as target investors and appropriate products, reasonable fees,
testing mutual fund product before offering investment units under various circumstances (scenario
analysis/ stress test) to determine the risk of the fund. Gradually, presented to President & CEO and
The Board of Directors for approval of the establishment of the Fund.

- Selection of intermediaries in the offering of investment units and communication of
information about mutual fund products

- Monitoring the suitability of mutual fund products and the functioning of intermediaries in
the offering

- Comply with applicable rules and laws

Aspect 2. Product Development

Company has the product development processes as, setting the target group of investors
who are offered for sale, products design process ensuring that the products are designed matching
with the investors’ needs and interests at most and, product testing before offering for sale in order
to understand the mutual funds’ characteristics and risks before offering for sale and ensure that
target group of investors will get the product that can meet their needs.

Aspect 3. Mutual fund unit distributor selection and communication

The Company selects appropriate distributors, as well as, has guidelines for communicating
information about mutual funds and target group of investors groups to distributors in order to ensure
that the distributors understand the characteristics and risks of the mutual funds offered for sale and
be able to sale the mutual funds to target group of investors correctly. Company has communication
methods which ensure that investors have enough information to understand mutual funds before
making investment decisions and system to support sales and service in case of the Company sells
product and do service relating to investment unit in accordance with sales practices and provide
services in the capital markets.

Aspect 4. Product and distributor monitoring

The Company has method that monitors the performance of mutual funds to ensure that the
mutual fund remains suitability for the target group of investors, and also method that monitors the
operation of distributors in the offering of investment units in order to ensure that the investment
units are sold to the target group of investors and investors understood about the mutual fund before
making an investment decision.

Policy modification and review

Product governance policy is reviewed and modified by Product governance committee, verified by
Compliance department and purposed to President & CEO and Board of Directors at least once a
year or when relating laws, regulations is significantly changed.

This policy was approved in the Board of Directors’ Meeting on July 20, 2022
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